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More than 61 million Americans have physical or mental
disabilities - both temporary and permanent. That’s roughly
one in four people in the United States alone.

Worldwide, 285 million people have vision differences, 36 million are blind, 246 million

have low vision or color blindness
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Do you consider email accessibility factors such as color
contrast, screen readers, and ADA compliance?

Sometimes
24.0%

Sometimes

Yes
57.0%

No
19.0%
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Keller’s Brand Equity Model

/—@ Relationships: What about you and me?
Resonance
/—@ Response: What about you?

/—@ Meaning: What are you?
Performance  Imagery /—® Identity: Who are you?

Salience

Judgments § Feelings







Accessibility is for everyone
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Add lang="en" to the html tag
Use ARIA tags
o Putrole="presentation" on tables with content.
o Userole="button" on buttons.
Use semantic markup
o Header & paragraph tags with live text
Use <ul> or <ol> for lists
Make buttons at least 44px tall - the side of a thumb
Avoid typing in all caps - some screen readers will spell
out each letter. Use text-transform instead if possible

Does your accessibility rock?

Your email matters. So make sure all of your subscribers can interact
with it. According to the World Health Organization (WHO), approximately
15% of the global population lives with a disability.

From contrasting colors to screen readers, there's a lot to keep in mind

when it comes to accessibility. Don't fret! We've got a guide that covers
the best practices to help your team deliver #emailperfection.

LET'S DO THIS
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e Uselive text; no text in images
e Usedescriptive, unique, styled alt text for images.
o On every image

o empty alt tag on purely structural images

o Gets your message across even when images are blocked on load

style="font-family: 'Roboto', sans-serif; font-size: 40px; background-color: purple; color: #e61811;




AMERICAN EAGLE

30% OFF SWEATSHIRTS,
JOGGERS & LEGGINGS

JEGGING JOGGERS

+add these joggers to your closet

AMERICAN EAGLE

Free shipping on orders over $50

Ends today!

30% OFF SWEATSHIRTS,
JOGGERS & LEGGINGS

SHOP WOMEN m
SHOP AERIE

Limited time: online only. Excludes select Tailgate & clearance. Prices as marked.

JEGGING JOGGERS

Soft, flattering and versatile.
You CAN have the best of both worlds.

ACTIVE 24/7 JOGGERS

Made to be worn all day, every day, anytime, anywhere.

7 & © ©

Shop the App Curbside Find a Store Gift Cards
Women Men
Jeans Aerie
Clearance AEXME
RealRewards

Fast, easy perks & member-exclusive offers. Sign Up - It's Free!

afterpayg® Get it now. Pay later. Learn More

Sign up for texts & get 15% off your next AE purchase
Text “REALTEXT” to 32453

Limited time only. Valid for new subscribers only.

By texting REALTEXT to 32453 you consent to receive recurring mobile marketing messages
from AEO at the mobile number provided. You agree that messages may be sent using an
autodialer. Message and data rates may apply. Consent is not required for purchase. Text “HELP
for help or “STOP” to 32453 to unsubscribe at any time. Any information you provide will be held
in accordance with our privacy notice and terms and conditions available on www.ae.com/privacy.
AEO Management Co. 77 Hot Metal St., Pittsburgh, PA 15203, USA. customercare@ae.com.

Offers, availability and pricing may vary by store location and/or online. Unless otherwise stated, offers are
applied to merchandise cost only, prior o sales tax and shipping and handing. Al offers are reflected in USD.
Exclusions and other limitations may apply. For full offer details, please visit: Terms and Conditions

For offers containing promotional codes, you must enter promotional code at the on-line shopping cart to
receive offer. Unless otherwise stated, promotional codes cannot be combined with any other code.

For full shipping and returns offer detals, please visit: Terms and Conditions

All offers, and associated terms and conditions, are subject to change at AEO's sole discretion.
©2020 AEO MANAGEMENT CO. ALL RIGHTS RESERVED.

View in Browser
You Can Unsubscribe At Any Time
Update Your Email Address | Sign Up For Email | Privacy Notice
Add [ae@e.ae.com] to your address book.
Our mailing address: 77 Hot Metal Street, Pittsburgh, PA 15203, USA




+ add these joggers to your closet

|;L‘Tum your images on. Shop AEO

5 Turn your images on. Shop AEQ

pTurn your images on. Shop AEOQ

*] Turn your images on. Shop AEOLTurn your images on. Shop AEQ

o Turn your images on. Shop AEQ

D”Turn your images on. Shop AEO

|#.Turn your images on. Shop AEQ

| Turn your images.an.Shon AEQ

lo.Tun your images on. Shop - Tumn your images s Tun your images on. s Turn your images on.

AEQ on. Shop AEQ Shop AEQ Shop AEO
*] Turn your images on. Shop AEQL-Turn your images on. Shop AEQ
[*3 Turn your images on. Shop AEO,Turn your images on. Shop AEQ
>} Tumn your images on. Shop AEQ., Turn your images on. Shop AEQ

|~ Tum your images on. Shop AEO

loTum your images on. Shop AEQ

loTur your images on. Shop AEQ
loTurn your images on. Shop AEO

Offers, availability and pricing may vary by store location andor online. Unless otherwise stated, offers are
applied to merchandise cost only, prior to sales tax and shipping and handling. Al offers are reflected in USD.
Exclusions and other limitations may apply. For full offer details, please visit: Terms and Conditions

For offers containing i codes, you must enter code at the on-line shopping cart to
receive offer. Unless otherwise stated, promotional codes cannot be combined with any other code.

For full shipping and retums offer details, please visit: Terms and Conditions
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Ensure good color contrast
Don’t use true white (#FFFFFF) or true black
(#000000) - creates halos
Make link text descriptive
o Never use “Click here” or “Learn more”
Make links look like links
Make text at least 16px with a line-height that is at
least 4px more than the font-size
Side-align paragraphs
o only use center alignment for 2 short sentences
or less.

Experience it for yourself

© Bad for accessibility

Contrast Ratio: 119 : 1

Bad Contrast

Contrast Ratio: 2.39: 1

Bad Contrast

Contrast Ratio: 4.22: 1

) Good for

Good Contrast

Contrast Ratio: 4.71:1

accessiblity

Good Contrast

Contrast Ratio: 9.46 : 1

Good Contrast

Contrast Ratio: 15.04 : 1
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' Opens Remaining for Analytics: 2500000 of 2500000 0 7@ s« @ Help
= Accessibility Step 4 of 7 (& Images Displayed v @ No Color Deficiency v

0

Setimage alt text @

‘ ] The Wait is Over

Dollar Shave Club Logo

‘" B

Automated Accessibility Steps

e Setup code for screen readers

e Presentation roles :

e Remove title attributes ® » s A R TR .

e Set alt text ] o——

e Adjust contrast ratio LI

e Enhance link accessibility - ol
e Review using zoom B
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DESIGNING
AND
BUILDING
FOR
HUMANITY
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Ryan

“Some people who go blind later
on in life, don’t know what
accessibility is and they don'’t
know what inaccessibility is.
They just remember that being
sighted and using the internet
and using a computer was a
really easy thing for them to do.”

deque




Paul
“Don’t assume people all

experience your email in
the way that you do.”

ACTION ROCKET
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“I don’t want anyone to feel like
they don’t belong or can’t
succeed in tech because they
have a disability.”

S® Microsoft




Luke

“Email presents a challenge when
there is no web alternative, ("click
here to view in your browser"). Not
all mail apps support font resizing or
allow saving to a reader app
(Instapaper/Pocket), and so
low-vision people have to make do
or wait to read it on a computer.”
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Looks at traits or
identification, such as
ethnicity, race, or gender

Can include degrees of
impairment such as sight,
mobility or learning
disabilities
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Cards for Humanity

Tools for inclusivity

How can you meet their needs?

Consider
Verla McPeters, 95

is disorganised Some people visit physical service

touchpoints using a wheelchair
and/or need someone physically
helping them to complete tasks.
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Deal new pair

About 10% of the global

Q @ population
D have disabilities, of which 10% require a
D wheelchair. - World Health Organization

and is a wheelchair (2010)
user

© View needs O Swap card O Swap card

N View needs Q Swap card










Thank you for joining us!

* Q@ on ﬂcid

Deliver email perfection, every time.

Emails
Yall

i



